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Web 2.0 seems to be like Pink Fond Iyr|cs
It can mean different things to different people,
depending upon their state of mind.

- Kevin Maney
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Web 1.0 was Commerce,
Web 2.0 is People
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Software requirements is a communication Problem !

From Mike Cohn<<User Stories Applied >>
Chapterl,Paragraph 1
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So, how to shift focus to Users
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User Driven Product Layers
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User Driven Product Layers

A Originally eXtreme Programming described a
user story as a small amount of text written on

UIEREY an index card to function as a reminder for a
conversation between developer and customer

O From Wikipedia:

FE&EE_I: “ . .

== P> A user story is a software system requirement
formulated as one or two sentences in the
everyday language of the user.”

%'E@J;E [ The user story form credited to Rachel Davies
in Cohn’s User Stories Applied combines user,
task, and goal:

:l:.

As a [type of user]
I want to [perform some task]
so that I can [achieve some goal]
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User Driven Product Layers
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User Driven Product Layers
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0 User Roles and Role Model
o User Profiles

o User Personas

o The profiled actor
o The personified role
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User Story
Theme A description of desired
A collection of related functionality told from the
user stories. perspective of the user or

customer.
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